
Covid-19 helps digitise customer identification
(3/52/20)
The pandemic has not only brought restrictions but also accelerated the digitisation of the customer
identification process. Before the pandemic, the Latvian Anti Money Laundering and Counter Terrorism and
Proliferation Financing (“AML/CTPF”) Act had its subjects focusing on customer identification in person, yet
the restrictions are forcing them to minimise direct contact and to create new ways of customer
identification.
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